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2020 
Festival Report
2020 has been the toughest of years. There are many words  
I could use to describe it but the one word that keeps returning  
to me is gratitude. I feel grateful.

I feel grateful for the opportunity to support artists in dark 
times, to remind them that they’re valued even when national 
politics try to argue otherwise. A vibrant and sustainable arts 
sector – and especially one that encompasses contemporary 
craft and design, independent studio practice, and small-scale 
Australian manufacturing – makes Canberra a more liveable city 
to work, visit, live and study. A sustainable arts sector creates 
jobs, makes sense of our world, tells our stories and promotes 
an authentic dimension of Canberra’s identity which is more 
relatable than roundabouts and politicians.

I feel grateful for the people around me. With my team, my 50 
year old membership organisation, our collaborators, sponsors 
and our more than 400 (and growing) members who urged us 
to proceed with DESIGN Canberra this year. Who embraced 
new ways of doing things and expanded our capacity and our 
ambitions beyond what’s expected for a small arts organisation. 
Together, we have curated a festival program to help advance 
our sector and our community’s recovery.

I feel grateful for the silver linings we have been able to locate 
this year. When travel was cancelled we gained access to 
local artists who are usually unavailable to us because of their 
overseas work commitments. This enabled us to engage Kirstie 
Rea as our designer-in-residence, Hannah Quinlivan for the 
beautiful installation, Lean Timm’s beautiful photography and 
many more. 

I am grateful that the first week of the festival coincided with 
NAIDOC Week, and give thanks to the Indigenous artists who 
participated in the 2020 festival including Jenni Kemarre 

Martiniello, Krystal Hurst, James Tylor, Kayannie Denigan, Jenna 
Lee, Eunice Napanangka Jack, Mavis Marks, Keturah Zimran, 
Daniel Boyd, Samuel Radoll, Beverly Smith, Sophie Suttor, 
Rozlyn de Bussey, Mackenzie Sadler and Paul House.

Mostly, I feel grateful to live in Canberra, a beautiful city of 
design, one of the few designed capital cities in the world. 
Where, thanks to this thoughtful and visionary design, we were 
able to benefit from the natural and built beauty all around us, 
from iconic mid-century architecture and public art, to the wide 
open spaces, light, fresh air and connection to country. And I am 
grateful to live in a community which supports a progressive and 
mature government which listens to scientists and experts and 
is supported by an excellent health team to carefully lead our 
community during the pandemic. 

I am grateful for the leadership of the recently returned Chief 
Minister Andrew Barr who agreed to open the festival for the 
fourth year in a row. Andrew is a great supporter of DESIGN 
Canberra. His government has contributed $100,000 per 
year since 2017 and this commitment has another year to go. 
I sincerely hope this vital funding is extended and increased 
beyond 2021 to support DESIGN Canberra to realise its 
potential for the creative sector and our city’s tourism industry  – 
two important aspects of the Canberra experience which have 
been severely hit this year. 

Together with the Craft ACT team and board of management 
I am delighted to present this report of the 2020 DESIGN 
Canberra festival achievements, reflections and opportunities 
for future growth.

Thank you to our audiences who attended our events and 
shared their enthusiasm for the festival. Thank you to all the 
artists, designers, craftspeople, arts organisations, authors and 
homeowners who participated in the program. Thank you to 
all the partners and sponsors who through their generous cash 
contributions make possible the beautiful artist commissions 
and design experiences. My most heartfelt thanks goes to the 
small but always mighty team from Craft ACT: Kate Nixon, 
Meagan Jones, Maddy Zabel, Cat Evans, Vy Tsan, Kristina 
Neumann, Annie Parnell, Justine Merrony and Selena Kang. I am 
grateful to work alongside such incredible women every day.

The DESIGN Canberra festival’s growing success is thanks 
to this diverse, creative and constructive collaboration with 
so many people. Thank you, we could not have delivered 
this important festival which this year, against the odds, was 
attended by more than 84,000 people, generated $210,000 in 
artist income and supported over 500 artists, designers and 
creatives.

With gratitude,

Rachael Coghlan, CEO + Artistic Director
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2020  
Attendances 
84,731 people attended the 21-day festival  
in 2020. 28% of audiences were experiencing the 
festival for the first time, with significant growth in 
repeat visitation.

Events
1,921

Talks
1,244

Auction
70 

Performances 

1,047

Workshops
1,189Tours

610

Studios
6,245

Exhibitions and 
installations

72,405

72% 75%

of audiences were 
repeat visitors

free events
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2014
24,000

2015
26,000

2016
69,000

2017
94,000

2018
112,844

2019
114,770

2020
84,731

Total ticket sales were $39,694,  
an increase of 64%



19%  
Attended  
1 event

40%  
Attended  
2-3 events

39%  
Attended  
4 or more  
events

Design  
Students

Designers or 
professionals

Artist/Maker Design Lover

73% 

35-44

7% 

15% 

25-34

11% 

16% 

18-24

3% 

3% 

Under 18 

1% 

45-54

25% 

55-64

31% 

65+

22% 
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2020  
Audiences 
What do we  
know about our  
audiences?

DESIGN Canberra cultivated a dedicated audience 
following of repeat visitors who attend multiple events 
each festival. 

A balanced audience profile of designers, makers and 
enthusiastic design lovers.

71% of our signature programs booked out. 15% of 
visitors attended more than 7 events. Architecture 
and craft and making were once again crowd 
favourites, with landscape design increasing in 
popularity this year, appealing to 17% of respondents.

Architecture
24%

Craft and making 
18%

Interior Design
17%

Landscape Design 
19%

Heritage 
17%

Other  
5%

WA
<1% VIC

1%

SA
1%

ACT
85%

NSW
9%

Tas
<1%

QLD  
1%

Fields of Interest

97%
would recommend DESIGN  

Canberra to others

28%
were first time visitors

95%
plan to attend in 2020

97%
were satisfied or very satisfied  

with DESIGN Canberra



PROUDLY PRESENTED BY

Craft ACT: Craft and Design Centre is a 50 year old membership organisation supported 
by the ACT Government, the Visual Arts and Craft Strategy - an initiative of the Australian, 
State and Territory Governments, and the Australia Council for the Arts - the Australian 
Government’s arts funding and advisory body.  

SUPPORTERS

Ainslie + Gorman Arts Centres / Artisan / Australian Academy of the Humanities / Australian Craft and Design Centres (ACDC) / Australian Design Centre 
/ Australian Institute of Architects / Australian Graphic Design Association (AGDA) / Australian Museums and Galleries Association Inc / Australian National 
Capital Artists (ANCA) / Belconnen Arts Centre / Canberra Contemporary Art Space (CCAS) / Canberra Glassworks / Canberra Potters / Canberra Spinners 
and Weavers / Central Craft / Craft Victoria / Design Tasmania / Elevate Running and Fitness / Guildhouse / JamFactory / M16 Artspace / Megalo Print Studio / 
PhotoAccess / Radford College / Strathnairn Arts / Sturt School for Wood / Tuggeranong Arts Centre / Ikuntji Artists

PLATINUM PARTNERS

SLA 

GOVERNMENT PARTNERS

SILVER PARTNERS 

MEDIA PARTNERS

de

HOTEL PARTNERGOLD PARTNERS

Collaboration
Our government partners to the festival are 
highly valued and include the ACT Government 
(through artsACT), the Australia Council for 
the Arts and the City Renewal Authority who 
supported our festival hub programs.

The festival as a whole, would not  
be possible without the generous support from 
our sponsors. In 2020, sponsorship and self-
generated income will account for 70%  
of our budget.

Platinum sponsors co-curate high-profile 
experiences in the festival and we are 
fortunate to collaborate with organisations 
who see creative industries as central to their 
business vision. Our cherished long-standing 
platinum sponsors Rolfe Classic BMW are true 
collaborators who helped to deliver the brilliant 
and expanded car wrap competition and 
their popular twilight drives to iconic design 
destinations. The design loving team at Home 
By Holly real estate brought their enthusiasm 
and public profile to the work of the many 
makers in DESIGN Canberra 2020 from open 
studios, the film festival and designer-in-
residence Kirstie Rea. 

The extraordinary educators at the University 
of Canberra and their Faculty of Arts and 
Design are training the designers of tomorrow 
and we were delighted to partner with them 
once again across multiple programs, events 
and design competitions. The Prosecco 
Consortium (Consorzio Di Tutela Della 

Denominazione) generously supported the 
international tour of Glass Utopia to Venice 
and Milan. The signature cocktail ‘Sweet 
Suburbia’ featured their distinctive sparkling 
wine from North Eastern Italy. The Suburban 
Land Agency helped to bring to life our This 
Is Suburbia thread of talks, installations and 
tours. Our 2020 accommodation partner 
Midnight Hotel hosted events, visiting 
journalists and our valued interstate guests 
at their beautiful venue designed by Fender 
Katsalidis. 

Gold partners are valued collaborators and 
in 2020 include the Canberra Centre which 
hosted signature exhibitions and installations, 
and the Alastair Swayn Foundation which will 
become a platinum partner in 2021. Our silver 
partners support individual programs and we 
are grateful for their support: National Capital 
Authority, Lake George Winery and Capital 
Brewing Company, ROJO Customs, the 
Embassy of Italy and the Australian Academy 
of Science, together with valued media 
partners Her Canberra and Dezeen.
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Media  
Coverage
DESIGN Canberra enjoyed 
strong media coverage thanks 
to Sydney-based creative 
media specialists, Articulate 
PR, who engaged media 
attention in the lead up to and 
during the festival.

Media coverage was a key strategic priority in 2020, to support 
our goal to increase interstate awareness and engagement with 
the festival.

Vogue Australia

Canberra Times

Dezeen

City News

Australian Financial 
Review

Her 
Canberra

Concrete playground

Weekend Australian

RiotACT! Green Magazine

Art Almanac

Canberra WeeklyArchitecture AU

1.9M+* 
Audience Reached from Media 
Coverage 

$1.1M + 
Value of Media Coverage using ASR 
(advertising space rate) 

210 + 
Unique earned media placements
* Does not include news feature in Xinhua News - China's largest 
media outlet with approximately 430 million readers
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2020 brand  
+ marketing
For the past 5 years, DESIGN Canberra has 
invited a local designer to create the look and 
feel for the festival. 

This approach delivers a fresh new look for the 
festival each year, is well received by media and 
other stakeholders, and expresses the festival’s 
belief in the design process and commitment to 
support and promote local designers. 

Internationally renowned glass maker Kirstie 
Rea was commissioned as the 2020 DESIGN 
Canberra festival designer-in-residence to 
create a new work that responded to the festival’s 
2020 theme of care.

Rea embodies the concept of ‘care’ in everything 
she does; not only in the care she takes in the 
craftmanship of her work and her exploration 
of ideas and techniques in glass but also more 

broadly in her connection with the Australian 
natural landscape and her generous spirit and 
contribution to community. 

The festival was honoured to celebrate Rea’s 
phenomenal contribution to the development 
of Australian glass within the international arena 
and welcome her as DESIGN Canberra’s 2020 
designer-in-residence.

Rea’s signature artwork, With Care, was 
photographed by Lean Timms and applied 
to printed marketing materials by Mat Colley 
at Foundry. Digital designer/developer Andy 
McCray applied the signature artwork to digital 
applications including the festival website.

Sources of awareness

EDM (EMAIL 
NEWSLETTER)

12%

SOCIAL MEDIA

29%

DESIGN  
CANBERRA  

WEBSITE

24%

MEDIA  
COVERAGE

11%

CRAFT ACT 
 WEBSITE

10% 3%

MARKETING 
MATERIALS

WORD  
OF MOUTH

12%
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DESIGN Canberra digital marketing initiatives were very successful in 2020, as a result of a new 
strategy and addtional resources.



2020  
Makers
Craft ACT: Craft + Design Centre is a nearly 
50-year-old membership organisation which 
supports artists, craft practitioners, designers 
and makers at every stage of their careers. 

We promote and celebrate excellence and 
innovation in contemporary craft in everything 
we do, and our primary outreach program is 
the annual DESIGN Canberra festival.

DESIGN Canberra is an effective platform 
to achieve Craft ACT’s strategic goals 
and support our members, in particular to 
promote contemporary craft and design, forge 
marketplace connections, develop new and 
expanded audiences and provide a source of 
inspiration and collaboration.

Craft ACT members received the following 
benefits:

 — Free participation in Open Studios

 — Invitation to participate in signature 
exhibitions

 — Invitation to participate in the Graphic 
Intervention 

 — Invitation to host workshops during the 
festival 

 — Opportunity to sell their works at Craft ACT: 
Craft + Design Centre

 — Participation in the annual Craft ACT 
member exhibition for Accredited 
Professional and Associate members 

 — Works featured in the festival auction

 — Invitation to attend an Open Studios 
Information + Discussion session to learn 
marketing and COVID-safe processes 

 — Works included in HOME:MADE exhibition at 
Canberra Contemporary Art Space

 — Craft ACT member category introduced for 
the annual BMW car wrap competition
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Over $210,000 of income was generated for artists and designers as 
a result of the DESIGN Canberra Festival. This marks a 11% increase in 
the artist income generated compared to 2019 and is an outstanding 
effort to help artists make a living from their practice.

The DESIGN Canberra open studio program was again successful, 
with strong attendance and sales:

42 studios participated 
with 50 artists

 — 95% of studios  
were craft-based

 — 98% were  
Craft ACT members 

6355 people attended

 — 16% increased attendance 
compared to 2019

 — 97% of audiences attended 
craft studios

 — Mean number of attendees  
(per studio): 151 people

 — Range no. of attendees: 20-
250

$123,554 income generated

 — Increase of 79% compared to 
2019

 — Mean income: $2,941

 — 95.3% of income was from 
craft studios

Geographical distribution
Inner north

 — 50% studios (21)

 — 48% income

 — 63% attendees (3970)

Inner South
 — 23.8% studios (10)

 — 22% income

 — 14% attendees (895)

Belconnen/Gungahlin
 — 14.2% studios (6)

 — 16% income 

 — 12% attendees (870)

Tuggeranong/Woden
 — 7.2% studios (3)

 — 6.8% income 

 — 6% attendees (400)

Queanbeyan
 — 4.8% studios (2)

 — 5.6% income

 — 3% attendees (210)
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Website

Digital Engagement 
DESIGN Canberra’s in-house digital 
marketing platforms were highly effective, 
showing sustained growth in engagement 
and reach, especially via the upgraded 
DESIGN Canberra website, social 
channels and email marketing.

193,400 Web views

47,050 Web sessions

32,577 Web users

12% of website visitors 
were based overseas

60% of website visitors 
were based interstate

Digital  
advertising 

Digital ads – 1,245,359 impressions generated over 
13,501 clicks, increasing awareness with strong 
audience engagement and creative messaging.

Video link ads – 1,144,615 impressions. Click through 
rate of 1.37% was a strong performance which 
outperformed estimated figures.

Email marketing

83,598 opens  
(137% increase on 2019)

5855 newsletter subscribers  
(a 4.9% increase from 2019)

25 newsletters sent

Social  
media

422,526 Social media impressions

461,200 Social media reach

Total Engagements 29,480 (47% 
increase from 2019)

8% Increase in Facebook followers

25% Increase in Instagram followers

88% Increase in LinkedIn followers

71% Increase in Twitter followers
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2020  
Highlights

Always Was, Always Will Be 
The first week of DESIGN Canberra programs 
coincided with NAIDOC Week which celebrated 
the history, culture and achievements of 
Aboriginal and Torres Strait Islander peoples. 
The NAIDOC theme this year was Always Was, 
Always Will Be to recognise that First Nations 
people have occupied and cared for this 
continent for over 65,000 years. 

With care as the DESIGN Canberra festival 
theme, we learn so much from First Nations 
peoples’ care for Country, for community, 
culture and for their craft and design practice. 
We thank the Indigenous artists who generously 
participated in the 2020 festival including Jenni 
Kemarre Martiniello, Krystal Hurst, James 
Tylor, Kayannie Denigan, Jenna Lee, Eunice 
Napanangka Jack, Mavis Nampitjinpa Marks, 
Keturah Zimran, Daniel Boyd, Samuel Radoll, 
Beverly Smith, Sophi Suttor, Rozlyn de Bussey, 
Mackenzie Sadler and Paul House.

 

Festival Hub
Some of the greatest design embraces 
collaboration between creatives. DESIGN 
Canberra dedicated our popular CBD 
programs in the heart of the city to the beautiful 
collaboration at Monaro Mall by architects 
Whitehead and Payne (1963) with artist Frank 
Hinder's Star Ceiling (1963). Hinder's beautiful 
glass mosaic is visible only to people who 
take time to look up from their busy lives, to 
appreciate a remarkable blend of form, tone 
and colour.

Throughout each working week, the festival 
hub came alive with a pop-up design bar with 
signature cocktails every Friday evening, yoga 
and meditation, performances, hands-on 
workshops, exhibitions and talks. 

 

New artist installations
The 2020 festival program commissioned  
more artists than ever before. 

Hannah Quinlivan’s beautiful installation 
“Desiderium” had multiple layers. From a 
large-scale, suspended work made of acrylic, 
steel, LED lights and wire, to drawing onto the 
ground plane, and working with acclaimed 
classical vocalists for a memorable and stirring 
performance. 

The annual DESIGN Canberra graphic 
interventions invite designers to develop site 
specific works to show public spaces in a new 
light. Artist Hannah Gason re-imagined the 
Hinder glass mosaic at Monaro Mall; Chelsea 
Lemon represented the Namadgi NP bushfires 
at Gungahlin Place Park and Luritja artist 
Kayannie Denigan transformed the Lake 
Burley Griffin foreshore with a design of scrub, 
water bodies, boulders and hills inspired by her 
country in Central Australia. 

 

Mid-century architecture
Visitors to Canberra are often surprised to 
learn that Canberra is a mecca of mid-century 
design, public art and architecture. If you know 
where to look (or you can get onto one of 
DESIGN Canberra’s fabulous tours), Canberra 
is a goldmine of mid-century gems from iconic 
buildings such as Roy Ground’s Shine Dome 
(1959) to experimental co-housing projects 
such as Wybalena Grove by Michael Dysart 
(1974), and fantastic public artworks like Ethos 
by Tom Bass (1961).

The always popular DESIGN Canberra tours 
of iconic mid-century architecture sold out 
in the blink of an eye and were beautiful 
experiences. We also heard from architect 
Michael Dysart, and enjoyed the Designed In 
Italy, Made In Australia exhibition, talk and tour 
to explore acclaimed architect Harry Seidler’s 
collaboration with Pier Luigi Nervi, one of Italy's 
most influential modern architect-engineers.
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2020  
Highlights

Designer-in-residence
Internationally celebrated glass maker Kirstie 
Rea was the 2020 DESIGN Canberra Designer 
in Residence. Kirstie, and her work, were 
featured throughout the festival.

Rea’s commissioned work, ‘With care’, uses 
coloured folded glass blankets “as a generic 
symbol for comfort and care.” It was the 
centrepiece of the beautiful c/o Craft ACT: an 
exhibition of contemporary craft and design 
featuring work by 68 artists.

Kirstie delivered a talk at Canberra Museum 
and Gallery, a workshop, a pop-up display at 
Midnight Hotel and small works – her iconic 
glass sheds – were available for sale at the 
Craft ACT shop. Kirstie’s open studio was a 
must-see: a truly creative environment with 
one-off collection items and smaller pieces 
available for sale.

Meet the makers
Many people don’t realise that in this beautiful 
city of design, acclaimed makers, artists and 
designers who could live anywhere in the world 
choose to live, work and make here in Canberra. 

Every November, DESIGN Canberra’s popular 
Open Studios program gives the public an 
opportunity to meet the makers and buy direct. 
Even with the added operational challenge 
of incorporating COVID-safe processes into 
each studio visit, it was such a privilege to see 
these truly creative environments and learn 
more about the amazing artists who work in our 
suburbs, and make Canberra such a wonderful 
place to live.

With 43 studios sharing the work of 50 artists 
across all mediums and throughout Canberra, 
the 2020 DESIGN Canberra open studio 
program was a highlight of every weekend of 
the 2020 festival.

Making by hand
Making by hand is deeply satisfying and we 
were delighted that our diverse program of 
hands-on workshops sold out. Participants 
were able to feed their minds and nourish their 
souls at the Calm Clay or Ceramic Salon or 
a join quirky emerging ceramic artist Daniel 
Leone for an immersive clay workshop in 
hand-forming techniques. Printing made a 
star appearance. PhotoAccess presented 
cyanotype prints workshops, and there were 
colourful Risograph printing eco-friendly 
workshops. Textile lovers joined Canberra 
Spinners and Weavers for a lunchtime weaving 
workshop – and Bold Botanics led a workshop 
to create a bold floral display.

And we sat back, relaxed and watched others 
make with their hands at the iconic Shine Dome 
for the Real to Reel short film festival.

Exhibitions
DESIGN Canberra exhibitions featured over 
100 artists showcasing leading contemporary 
craft and design from Australia and the world.

Signature exhibitions were: HOME:MADE new 
furniture, homewares and jewellery by early-
career designers and makers from across 
Australia; c/o Craft ACT current trends in 
contemporary craft and design. Other 2020 
exhibition highlights included photographer 
Davey Barber’s This Is Suburbia exploring Belco 
suburbs, and From An Untouched Landscape 
by multi-disciplinary contemporary visual 
artist James Tylor which shed light on the 
contemporary absence of Aboriginal culture 
within the Australian landscape. The Top 100 
entries in DESIGN Canberra’s popular annual 
photography competition explored details of 
Canberra's distinctive suburban experience. 

The festival presented more than 50 exhibitions 
and most were free.
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2020  
Highlights  

Ideas and inspiration
DESIGN Canberra shared ideas and inspiration. 
The new series Two Minutes to Midnight invited 
thought-leaders to debate the spaces and 
values we need in a post-pandemic world. One 
of Australia's leading social commentators 
Bernard Salt delivered a fascinating keynote 
talk about the resurgence of suburbia in a post-
pandemic world.

Architecture was celebrated in DESIGN 
Canberra’s tours of award-winning 
contemporary homes and in a discussion with 
the creative team behind For Our Country, 
the award-winning pavilion commemorating 
military experiences of Aboriginal and Torres 
Strait Islander peoples. The ARCH-HUB by the 
Institute of Architects presented inspiring talks, 
films, models, exhibitions and walking tours.

BMW Twilight Drives invited the public to test 
drive BMW models while touring iconic design 
destinations. The cars featured the winning 
designs of the DESIGN Canberra/BMW car 
wrap competition. 

 

Wellbeing
After a tough 2020, it felt right to do something 
which celebrated and supported wellbeing and 
creativity, local and community. It’s time to care.

DESIGN Canberra’s wellness programs 
included yoga and meditation in the city, twilight 
social running groups in Canberra’s big and 
beautiful open spaces, guided stitch meditation 
where textiles artist Sharon Peoples showed 
how to ‘weed out the choked inner garden, 
prepare the soil and plant some new seeds’. 
Busy hands, she said, helped to clear the mind.

We supported artists after a year of challenges 
by encouraging the public to buy direct 
from artists at open studios, and bid at the 
online auction on your opportunity to buy 
experimental, small scale or one-off pieces 
from Australian designers. We were delighted 
that DESIGN Canberra 2020 delivered record 
income direct to artists.

 

National Collaboration
To collaborate more closely with like-minded 
sister organisations, Craft ACT partnered with 
the Australian Art Craft and Design Centres 
(ACDC) network to deliver the signature 
DESIGN Canberra exhibition of early career 
designers, HOME:MADE. This brought 
Australia-wide representation of designers 
featured in the DESIGN Canberra auction, 
sharing the festival benefits of profile, artist 
income and collaboration to the broader 
Australian craft and design sector.

ACDC is a group of independent organisations 
from all states and territories representing 
the professional craft and design sector. 
Participating members in DESIGN Canberra 
2020 included Australian Design Centre, 
JamFactory, Guildhouse, Artisan, Craft 
Victoria, Canberra Glassworks, Sturt School 
for Wood, Central Craft and Design Tasmania. 
With enterprising business models and cross 
industry partnerships, ACDC believes that the 
craft and design ecology has key insights and 
learnings to share.

Togetherness
The final festival highlight? Spending time 
together.

After spending much of the year trying to stay 
apart from other people (and smoke, hail and 
fires), it felt wonderful that we could be together 
again (in line with social distancing).

The festival was a welcome opportunity to 
connect with each other in this city of design. 

To connect with audiences who couldn’t 
physically make it to Canberra in November, 
or missed out on tickets, DESIGN Canberra 
launched a new DESIGN, Anytime program of 
self-guided tours of iconic architecture, online 
exhibitions, videos of popular talks and debates 
and inspiring articles.
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2020  
Reflections  
After the 2017 festival, we identified  
the following opportunities for growth  
2017-2020:

Marketing – maintain increased 
marketing budget and increase the 
visibility of the festival at aligned events 
and satellite exhibitions through brand 
visibility.

 — Marketing budget maintained at modest 
$66,000.  Achieved + exceeded

 — New media partnerships extended the 
marketing effectiveness. Achieved

 — Additional marketing budgets and resources 
are needed to achieve more diverse awareness 
of the festival, especially outside of the ACT and 
NSW. Underway

Reach – expand visibility beyond 
the ACT border via tourist sector 
collaborations and interstate media 
coverage.

 — Strong interstate media coverage thanks to 
Articulate PR.  Achieved

 — Growth in web audiences interstate and 
internationally. Achieved

 — Build closer relationship with Visit Canberra 
and Canberra Region Tourism. Achieved

Buy-in – further enhance buy-in from 
the design and tourism sectors to help 
DESIGN Canberra realise its potential by 
clearly communicating mutual benefits, 
responsibilities and results throughout 
the festival as well as in the wrap up.

 — Increased and deepened engagement and 
support from the vast majority of key festival 
stakeholders who signed on for two years or 
more. Achieved

 — Learn more about our audiences and 
participants to help shape a successful  
future for the festival. Achieved

 — Seek collaboration with design assosiations 
and arts organisations in Canberra region  
and nationally. 

Value – define the value proposition of 
the festival for participating designers, 
partners and organisations to ensure 
the legacy, sustainability and success of 
future festivals.

 — Booking processes streamlined to improve 
customer services and introduce transparent 
commission structure.

 — Develop sponsorship benefits achieved for 
partnerships in 2020 and beyond to take 
account of significant increase in visibility and 
value of the festival, and growth in interest from 
potential sponsors. Achieved

 — Review sponsorship levels and invest in light  
of current benefits and values.
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2021  
Opportunities  
As we reflect on the 2020 festival, the following  
opportunities have been identified for 2021: 

Online
The challenge of COVID prompted the DESIGN 
Canberra team to develop new skills in online 
and hybrid events. Although these events are 
more costly to produce and deliver, they reach 
a more diverse audience and build enduring 
content to enjoy year around. We will build on 
this new expertise in future years. 

Resourcing
New and significant sources of funding are 
needed to support additional dedicated 
interstate marketing programs and resources 
to build visibility and new audiences for future 
festivals. Interstate marketing remains a priority 
and tourism collaborations remain a potential 
area of growth, having worked more closely 
together in 2020. 

Reach 
The collaboration with the Australian Craft 
and Design Centre network enabled a 
national reach to significant designers and 
communities and could be expanded upon in 
2021. The festival celebrates and promotes 
Canberra as a global city of design with 
benefits and opportunities across sectors and 
borders and it will be important to connect 
more meaningfully with national institutions 
in the future. We have already received 
invitations from the diplomatic community to 
partner with DESIGN Canberra in 2021. 
 
There is scope to re-introduce festival 
programs for school-aged children after 
needing to cancel these in 2020 due to the 
global pandemic.  
 

Relationships 
The DESIGN Canberra festival’s growing 
success is thanks to creative and constructive 
collaboration with many people. An intrinsic 
strength of the scale and vision of the festival is 
the authentic relationships we forge. 

The cohesiveness and experience of the 
Craft ACT team contributed greatly to the 
success of the 2020 festival, and our modest 
resources are amplified by the many like-
minded, enthusiastic and dedicated people 
and organisations who help make the festival a 
reality each year. We will continue to collaborate 
with individuals and organisations who share 
our values and are committed to building a 
respectful and creative culture which supports 
a sustainable design sector.
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Craft ACT: Craft + Design Centre 
Level 1, North Building, 180 London Circuit, Canberra 
02 6262 9333 
craftact@craftact.org.au 
Tue – Fri 10am–5pm, Sat 12pm–4pm

City Sessions at the CBD Hub with Pop Inn Wine Bar. Photo: 5 Foot 
Photography

Hannah Quinlivan, Desiderium. Photo: Lean Timms

Shine Dome. Photo: 5 Foot Photography
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Kirstie Rea. Photo: Lean Timms

Sarah Humphrey open studio. Photo: 5 Foot Photography

Daniel Leone clay workshop. Photo: 5 Foot Photography

James Tylor artist talk. Photo: 5 Foot Photography
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Deakin Angle House tour. Photo: 5 Foot Photography

Yoga at the CBD Hub. Photo: 5 Foot Photography

DESIGN Canberra closing party. Photo: 5 Foot Photography
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DESIGN Canberra CBD hub. Hannah Gason, Glimmer graphic 
intervention. Hannah Quinlivan, Desiderium installation. Photo: 5 Foot 
Photography
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Bev Hogg open studio. Photo: 5 Foot Photography

Chelsea Lemon, Namadgi Fire Line graphic intervention. Photo: 5 Foot 
Photography

Page 16:

Jordan Leeflang, Loft Chair and Peter Bollington, Lili Floor Mirror. Photo: 
Lean Timms
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Kirstie Rea, With Care. Photo: Lean Timms
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Public art and architecture tour. Photo: 5 Foot Photography

Riso printing workshop. Photo: 5 Foot Photography

DESIGN Canberra closing party + auction. Photo: 5 Foot Photography

Michael Dysart talk. Photo: 5 Foot Photography
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City sessions. Photo: 5 Foot Photography

Hannah Quinlivan performance. Photo: Lean Timms

Sharon Peoples open studio. Photo: 5 Foot Photography
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Munns House, Aranda stroll. Photo: 5 Foot Photography

The Dwelling artist talk. Photo: 5 Foot Photography

Spinners and Weavers workshop. Photo: 5 Foot Photography

Garden of Australian Dreams. Photos: 5 Foot Photography

Edmund Barton Building tour. Photo: 5 Foot Photography 
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Sarah Annand and Jodie Cunningham with their winning car wrap 
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Daniel Leone clay workshop. Photo: 5 Foot Photography
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Kayannie Denigan, My Country graphic intervention. Photo: 5 Foot 
Photography


